

[image: image1.jpg]



INSTITUTE OF BANKERS IN MALAWI

DIPLOMA IN BANKING EXAMINATION

SUBJECT: PRINCIPLES OF MARKETING (IOBM-D205)
Date: Thursday 1st May 2008

Time Allocated: 3 hours (08.00 to 11.00 pm)

INSTRUCTIONS TO CANDIDATES

1
Read the instructions on the cover of the answer book.

2
This paper consists of TWO Sections, A and B.

3
Section A consists of 4 questions, each question carries 15 marks. 


Answer ALL questions.

4
Section B consists of 4 questions, each question carries 20 marks. Answer any TWO questions.

5
DO NOT open this question paper until instructed to do so.

SECTION A:
(60 Marks)
Answer ALL questions from this section
QUESTION 1
Explain the key stages in the buyer decision process using an example of a person intending to obtain a loan from a leading bank to pay for her son’s tuition fees.







          (15 marks)
QUESTION 2
As a marketing manager, advise senior management on any five (5) bases of segmentation that the bank would use to serve the consumer markets. 









          (15 marks)
QUESTION 3

Contrast any four marketing management philosophies using examples of real commercial banks where possible.



          (15 marks)
QUESTION 4

As a marketing executive of a leading commercial bank in the city, write a brief report explaining five (5) functions of marketing in a commercial bank. 
          (15 marks)
SECTION B

(40 Marks)
Answer any TWO questions from this section

QUESTION 5

As a marketing manager of a newly set up bank in the city, prepare a memorandum to the Chief Executive Officer explaining the key environmental forces that are likely to affect the company’s ability to serve its customers and operate profitably.






          (20 marks)
QUESTION 6
As a marketing manager of an established commercial bank, advise management on five (5) key factors that have to be taken into account in setting up the price of your products and services.  

          (20 marks)
QUESTION 7

As a marketing executive, write a report that explains the importance of the marketing mix as it applies to the banking sector.

          (20 marks)
QUESTION 8
A certain bank in the city intends to develop a new product for its market.  As a marketing consultant advise the marketing department on the necessary stages that have to be followed in the new product development process. 

        (20 marks)
END OF THE EXAMINATION PAPER
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