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INSTITUTE OF BANKERS IN MALAWI

DIPLOMA IN BANKING EXAMINATION
SUBJECT: PRINCIPLES OF MARKETING 
(IOBM-D205)

Date: Thursday 1st May 2008

Time Allocated: 3 hours (08.00 to 11.00 am) 


INSTRUCTIONS TO CANDIDATES

1 
Read the instructions on the cover of the answer book.

2 
This paper consists of TWO Sections, A and B.

3 
Section A consists of 4 questions, each question carries 15 marks.

Answer ALL questions.

4 
Section B consists of 4 questions, each question carries 20 marks.

Answer ANY TWO questions.
5
You will be allowed 10 minutes to go through the paper before the start of the examination, when you may write on this paper but not in the answer book.
6 
DO NOT open this question paper until instructed to do so.

SECTION A 
(60 Marks)

Answer ALL questions from this section.
QUESTION 1
You are a newly employed Marketing Manager of a leading commercial bank in the city and your bank sent you on a two week long training program to adequately prepare you for new responsibilities.

Write a brief report to senior management explaining five (5) functions of marketing in a commercial bank.

(Total 15 Marks)

QUESTION 2
Discuss the importance of the marketing mix as it applies to the banking sector. 


 
(Total 15 Marks)
QUESTION 3
As a Marketing Manager in your bank, advise senior management on any five (5) bases of segmentation that the bank would use to serve the consumer markets. 









(Total 15 Marks)
QUESTION 4
As a newly employed Marketing Manager in a bank that has an underdeveloped marketing department, your first assignment is to come-up with the marketing strategy that would enhance the profile of the department in the bank and enable it play a key role in bringing new customers while retaining existing ones.

Using the “Five Steps Marketing Mode”, discuss with the aid of diagrams/sketches the transformation approach you would implement.
(Total 15 Marks)
SECTION B 
(40 Marks)

Answer ANY TWO questions from this section.
QUESTION 5 

A newly established bank in the city has employed you as its Marketing Manager.  Prepare a memorandum to the Chief Executive Officer explaining the key environmental forces that are likely to affect the company's ability to serve its customers and operate profitably. 








 (Total 20 Marks)

QUESTION 6

As a Marketing Manager of an established commercial bank, advise management on five (5) key factors that have to be taken into account in setting up the price of your products and services. 



(Total 20 Marks)

QUESTION 7

A certain bank in the city intends to develop a new product for its market. As a marketing consultant advise the marketing department on the necessary stages that have to be followed in the new product development process.

(Total 20 Marks)

QUESTION 8
Increasingly marketing is more of a business philosophy and not an isolated activity called "the Marketing Department". Marketing philosophy therefore calls for effective coordination of all activities around the needs and wants of consumers.

What coordinating tools should a marketing department employ to realise this new vision?  Where possible use examples and/or justification from a bank or financial institution of your choice.






   (Total 20 Marks)
END OF THE EXAMINATION PAPER
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